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A Empirical Research on Fast Moving Consumer Goods
Using Market Share Analysis Arithmetic

WANG Yuan-yuan
(School of Mathematics,South China University of Technology, Guangzhou 510641, P. R. China)

[ Abstract |

through the analysis on the market share data, using multinomial logit model. To analysis the impact of promotion

To have a winning solution on serious competition of shampoo products, a research is introduced

solution on market share, such as pricing, branding, value promotion, advertisement promotion etc,such can ar-
range the best strategy to promote, to maximize the market share. According to the analysis result, the solution to
put new product series of a brand on sale can best integrated apply all the sales solution, and the promotion itself is
the best way to improve the brand value and the market share.

[ Key words ] market share fast moving consumer goods pricing

multinomial logit model promo-

tion



